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Abstract
A pious Muslim can be represented with Hijab donning. All Muslim women may not wear Hijab;
however, a significant number do don it. Hijab styles and designs transform with the movements of
fashion. Most Hijab available on the market today not only serve the needs of religious commitment but
also to ensure wearers can be fashionable at the same time. Therefore, this research tries to find out the
extent of Hijab designs on Instagram in accordance with the modesty requirement of Islam in three
prominent Malaysian Hijab brands. Content analysis was used to gather data on the three leading brands’
corporate Instagram page. Each of the Instagram postings must have the model being visible. The
postings were analysed centred on one of the Islamic clothing guidelines, which is a headscarf that must
cover the wearer's chest. The central theme was further divided into sub-themes of headscarf must cover
the wearer's hair; it also covers from the forehead to chin and lastly, the headscarf must also cover the
wearer's bosoms. The findings indicate that only two sub-themes achieved the concept of modesty. This
may imply that Hijab available is not as traditional as it is used to be, and at the same time, the
persuasiveness of being hip is as vital as donning a Hijab.
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1.

Introduction
There are approximately 1.8 billion Muslims across the globe, making it the Islam the 2nd biggest

religion after Christianity (Oishimaya, 2019). Whereas in Malaysia, Islam is the largest religion, with
more than 16 million followers ("Islam in Malaysia", 2019). Muslims, primarily women, are taught that
the human body should be covered if not hidden from anyone besides their immediate family members
(Khuri, 2001). Even though the idea of modest dressing is imparted on both sexes by the Qur’an;
however, greater emphasis is usually given to female devotees (Siraj, 2011). It can be implied that when
female devotees dress style heeds the teaching of the Qur’an, objectification towards female Muslims will
be less known.
Fashion is being defined by Oxford Learner’s Dictionaries (Oxford University Press, n.d.) as the
most recent trends either in clothing, hair, decoration, or behavior. In the 1970s, when western fashion
influence became widespread, many Muslim women choose not to don the veil preferring to dress up
according to the western trend. However, the practice did not last too long as many choose to embrace a
more modest fashion by embracing Hijab wearing (Reece, 1996). Patel (2012) supports the notion that
Middle Eastern Muslim Women re-embraced veiling in the 70s and 80s after a period of western dressing.
Woldesemait (2012) adds that Muslim women from different countries have different Hijab styles, and
these styles not only being worn by Muslim women in their own countries but adopted by others from
different continents as well.
The term modesty varies, some perceive the term means to conceal one's body, on the other hand,
some might define it as clothing that helps in obscuring curves of one's body, or it is just a choice of
women want to dress up (Johnston, 2019). According to Boulanouar (2006) "The concept of modesty is
addressed in Islamic teachings from many angles" (p. 135).
Almassi states (2018), there are broad meanings behind the term modest fashion. However, to
some Muslims, being religious does not mean they need to dress a certain way (Moors & Tarlo, 2007).
On the other hand, Hijab is not as simple as a piece of cloth that is used as a fashion statement by its
wearers; Hijab is more than that. Hijab also signifies the wearer's religious beliefs as well as the person's
cultural practices (Slininger, 2014). According to Ghurmman and Ryan (2013), the term Hijab “derives
from the Arabic word hajaba, which means to cover” (p. 674).
As an example, Sloan (2011) states that Muslim women in Qatar practice veiling, signifying their
commitment to their religion, which is Islam. According to El Guindi (1999), a general translation of the
word Hijab means "to veil, to seclude, to screen, to conceal, to form a separation, to mask" (p. 157) While
Zulkifli and Fatin (2013) define Hijab as “a headscarf worn by Muslim women; conceals the hair and
neck and usually has a face veil that covers the face except for the eyes” (p. 50).
A Muslim woman can be easily identified when she dons a Hijab (Muljadji et al., 2017).
Woldesemait (2012) states that particular views of the Qur'an, veiling is compulsory to Muslim women.
At the same time, there are contradictory views of how a Hijab should be worn by Muslim women. Some
would say that the wearer needs to follow the guideline that Hijab needs to cover the wearer's chest while
some say that it must cover all parts except for the face and hands. There is also some that state veiling is
to cover the devotees’ hair, and it is not a mandatory act (Hochel, 2013; Zulkifli & Fatin, 2013). Moving
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forward with time, Williams and Kamaludeen (2017) mention, the focus in today's ethnographic research
is often related to how Hijab wearers blend the idea of modesty and the element of fashion into their
Hijab styles. With that being said, the outlook for modest fashion is undeniably changing, moving from a
traditional and conservative way of donning a Hijab to contemporary styles that are on par with the
progression of fashion.
The availability of Hijab choices in today's fashion market is in abundance. A search on Google
with the keywords ‘modest fashion’, within 0.65 seconds, a total of 164 million results is generated. It
cannot be denied that women’s fashion contributes a chunk of the overall industry revenues (Slininger,
2014). The demand for fashion is vast, and the demand for modest fashion is also getting massive. As
mention in the State of the Global Islamic Economy Report by Thomson Reuters (2018), the current
market value for Muslim fashion is at 270 billion USD and estimated to rise to 320 billion USD by the
year 2023. In Malaysia, with the organization of the yearly Kuala Lumpur Fashion Week that serves as a
platform for local designers to push the country to become the fashion capital of the region; It has also
helped local modest fashion designers to gain recognition in the industry (Rabimov, 2018). Malaysian
fashion designer, Alia Basramam for example, has not only created a name for herself in the local market;
recently, she has showcased her spring and summer 2020 collection in Milan Fashion Week (Teo, 2019).
Locally, there are multiple homegrown brands that specialize in modest fashion. An example, dUCk has
sold over a million scarves across the globe (Iylia, 2018) and even won admiration from a Bruneian
Princess, whereby they have teamed up to designed a collection of scarves together (Springer, 2017).
Even giant toy-maker Mattel had released its very first Hijab donning Barbie, in honor of Ibtihaj
Muhammad, the first American Olympian that donned the Hijab while competing in the games
(Samuelson, 2017).
In addition to that, a report by McKinsey and Company states that the landscape of the fashion is
changing from the traditional physical store to utilizing digital commerce. This phenomenon is even more
prominent in South East Asia, as consumers would spend a great deal of time utilizing different social
media platforms (Anderson et al., 2017). Without a doubt, the use of social media has significantly
impacted the steady growth of modest fashion. This is because social media platforms engage users not
only with words but more so with an illustration of the products (Nadirah, 2018). As the modest industry
expands, it has also allowed women to become entrepreneurs at the same time, forming a sisterhood of
women who understand the needs and wants of Muslim fashionistas (“The modest revolution: How social
media gave rise to Muslim fashion”, 2018). With that said, the usage of social media by modest fashion
houses has also pushed the phenomena of hijabsta and jibaster to expand in the social media verse.

2.

Problem Statement
Muljadji et al. (2017) argue that designs of Hijab on the market today are impacted by trends;

some of the designs are western-inspired; therefore, the line between religious teaching and being stylish
is smudged. Malaysia has several homegrown brands that specialize in modest fashion. To add to that,
Rogers (2019) mentions in recent years, internationally established brands have ventured into the modest
fashion. They, too, want a slice of the pie as the modest fashion market has proven to be a lucrative one,
where it’s worth ranks at the billion-dollar mark. Malaysian Muslim women not only don the Hijab to
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reflect their choosing to be religious, but some may choose to wear the Hijab to look stunning and
contemporary (Hassim, 2014). Muhammad Tahir and Kalthom (2015) add one of the aspects that shape
women's choice in fashion would be beauty. Moors and Tarlo (2007, p. 134) state:
Whilst many consider modesty an important Islamic virtue, how this translates into particular
styles of dress is highly variable. Some Muslims do not consider that their religiosity is linked to
dress (p. 134)
With that being said, Hijab that is available on the market today may not match the description of
how Hijab should look like and how it should be worn in the Q’uran. The designs and the sheerness of the
fabrics can be regarded as obscene based on Islamic standards. On top of that, with the prevalent usage of
social media platforms like Instagram as a tool to promote and market available products; It has helped
business owners to be more engaging with their customers. Not only it allows two-way communication,
for instance, leaving a comment and replying to it, but most importantly, each post is accompanied either
with a photo or a video. Therefore, this research hopes to understand the selected brands' direction in
conceptualizing the designs of Hijab, whether they are based on fashion or religious perspectives.

3.

Research Questions
 Do Hijab designs by three prominent Malaysian Hijab brands cover the models’ chest?

4.

Purpose of the Study
This research tries to investigate the extent of Hijab designs on Instagram with the modesty

requirements of Islam in three prominent Malaysian Hijab brands.

5.

Research Methods
Content analysis was used in finding out the extent of Hijab designs on Instagram with the

modesty requirement of Islam in three prominent Malaysian Hijab brands. The data was collected from
April 2018 to August 2018. The three brands are chosen due to their top 10 positions (Atiqah, 2019) as
well as having a strong social media presence. The companies' corporate Instagram page was used in data
collection. Data collection was done at the mentioned time frame as the researchers felt during that
specific period, the brands would have high posting rates and multiple posts per day to promote their Hari
Raya Puasa and Hari Raya Haji collections of Hijab. Each of the postings that were analyzed must have
image representations of Hijab wearing models and based on one of the definitions of modest clothing
that is following the teaching of Islam, which is the headscarf is covering the wearer's chest. The central
theme was further divided into sub-themes of headscarf must cover the wearer's hair; it also covers from
the forehead to chin and lastly, the headscarf must also cover the wearer's bosoms.
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6.

Findings
Within the span of 5 months, 726 postings were analyzed. Even though the teaching of Islam

contains 3 aspects of how female followers should dress up, this research is only looking at one of the
aspects which is headscarf must cover the wearer's chest. The second, the clothing worn must be loosefitting and also non-translucent that include covering the entire body except for the hand and face and
thirdly, an accessory is worn should be not shown to others are not part of the research objective and
question as to the focus of this research in on modesty requirement of Hijab designs. Based on the theme
of the research, the theme further expands into 3 sub-themes; namely, the headscarf must cover the
wearer's hair, must cover from the forehead to chin, and thirdly, the wearer's bosoms must also be covered
by the headscarf.
The findings indicate that only two sub-themes achieved the concept of modesty. The 2 subthemes that achieved the concept of modesty are headscarf covers the wearer's hair and the headscarf
covers from the forehead to the wearer's chin. Firstly, findings show an impressive 100% of the postings
cover the wearer's hair. Secondly, out of the 726 postings, 644 (88.7%) of postings cover from the
forehead to the chin while 62 (8.54%) do not, and a small number of postings (20, 2.75%) cannot be seen
as the photos were taken at an angle where the models face was not facing the camera. On the other hand,
the sub-theme of wearer's bosoms must be covered did not achieve the modesty requirement. 504 (69.4%)
of the postings analyzed indicate that the headscarf did not cover the models' bosoms. Only 148 (20.4%)
do, while 74 (10.2%) of the postings, the photos were taken either with the models not facing forward
towards the camera or they were taken till then neck level.
The discovery of this study reveals Hijab designs and styles by the 3 prominent brands in Malaysia
showcase a mixture of traditional and contemporary designs. Hijabs that are made in Malaysia do not lean
towards extreme ends of either too conservative or too voguish. The implication of such findings could be
due to several reasons.
Firstly, as modest fashion can generate an enormous amount of revenue, it makes sense to produce
Hijab that is on par with current fashion, and this is also supported by the argument made by Bazlin et al.
(2019). With fashion, it changes every season and in every collection. That could be a reason why the
concept of modesty cannot be wholeheartedly followed as designers would draw their inspirations from
various sources. Designers would need to look at what it is in and out of fashion; before each collection is
made. After all, Muhammad Tahir and Kalthom (2015, p. 445) state
"one of the distinctive inborn characteristics of a human being is striving to look unique and
different from others, and this characteristic becomes more important when it comes to fashion."
Furthermore, modest sportswear may not be able to fully comply with the modesty requirements
as the design of sportswear needs to conform to the provisions of specific sports (Ahmed, 2017). Johnston
(2019) states, as some of South East Asia nations have a large number of Muslims, designers do not only
need to look into the modest side in designing clothes, but they would need to take into consideration the
climate of the region.
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Secondly, even though the tragic incident of Sept 11th had happened almost 18 years ago,
Islamophobia still exists. For example, several European nations had limited or ban the donning of Hijab
(Kavakci & Kraeplin, 2017). France does not allow its civil servants to wear Hijab while Italy, Belgium
and the Netherlands have banned face-covering in public (Byng, 2010). Even across the southern border
of Peninsular Malaysia, the Singaporean government does not allow uniform wearing civil servants to
veil (Humairah & Wong, 2017). This could imply, in today's day and age, the designs and styles should
not only comfort the wearers, but the perception of the observers are also sometimes vital. At times, for a
wearer to feel comfortable to don the Hijab in public, she must also need to ensure the community accepts
the design and style. One might want to stand out and be proud of one's religion, but she might not want
to be the oddball. Previously, non-Muslims might perceive Hijab donning is a sign of oppression or even
finding it bizarre; however, the designs of current Hijabs do not look at all out of place. The designs look
posh and even come with a hefty price tag (Ahmad & Foong, 2017). Therefore, being fashion-forward
with Hijab could be the right way to go.
Thirdly, Malaysian culture, in general, is more diverse compared to other Islamic states. As a
multi-cultural nation, there are times when ways of life of different ethnic groups are infused together. So,
making Malaysians more open-minded in accepting less traditional ideas. In an interview with Forbes
(Rabimov, 2018), Nurita Harith mentioned her designs contain Malaysian elements because that is what
her designs distinctive. Similarly, Alia Bastamam stated that she had incorporated Malaysian textiles like
Batik into her Hari Raya collection. Another instance, dUCk has a collection of scarves called The
Oriental dUCK. Some of the names are Chinese inspired, for example, Lotus, Mooncake, Oolong Tea,
Bird’s Nest, Porcelain and Fortune Cookie (“The Oriental dUCk", 2017). However, this suggestion is
slightly contrasted to Jackson and Monk-Tuner (2015) findings, Yemeni and Egyptian women tend to
associate Hijab donning with their identity, modesty, and religion but not with fashion.

7.

Conclusion
In general, devotees of different religions may don their religious attire when they want to.

Similarly, the act of veiling is not solely practiced by Muslims; it is also practiced by Christians, Jews,
and even the Amish community in the United States of America. However, the spotlight of veiling is
often shone on Muslims. With the continuous change and expansion of the fashion industry, it cannot be
denied that Hijab fashion will also follow where the fashion trail leads. Therefore, the interpretation of the
concept of modesty may change in time. This statement may sound controversial; however, fashion might
one day trumps religious obligation or could both co-exist without losing the fundamental essence of
Hijab donning. It is also hoped that with stylish Hijab designs that sometimes can be less traditional, the
acceptance of Hijab by non-Muslims will grow wider. Like what Muljadji et al. (2017) have mentioned in
their writing, research on Islam and Hijab might be able to change the western view about the religion to
a more positive level.

Acknowledgments
This research is funded by UTARF
402

https://doi.org/10.15405/epsbs.2021.06.02.51
Corresponding Author: Teh Su Yen
Selection and peer-review under responsibility of the Organizing Committee of the conference
eISSN: 2357-1330

References
Ahmad, N. B., & Foong, H. Y. (2017, September). The hijab in Indonesia: From oppression to high
fashion.
Today.
https://www.todayonline.com/commentary/hijab-indonesia-oppression-highfashion
Ahmed, S. (2017, June). Nike’s Pro Hijab: A great leap into modest sportswear but they’re not the first.
The Guardian. https://www.theguardian.com/sport/blog/2017/mar/08/nike-performance-hijabfemale-muslim-athletes
Almassi, H. (2018). What does modest fashion really look like? Who What Wear.
https://www.whowhatwear.com/modest-fashion
Anderson, J., Kappelmark, S., Berg, A., Dragset, M., Hendrich, S., & Amed, A. (2017). The state of
fashion
2018:
Renewed
optimism
for
the
fashion
industry.
https://www.mckinsey.com/~/media/McKinsey/Industries/Retail/Our%20Insights/renewed%20opt
imism%20for%20the%20fashion%20industry/The-state-of-fashion-2018-final.ashx
Atiqah,
K.
(2019,
Feburary).
Hijab
brands
in
Malaysia.
Omnilytics.
https://omnilytics.co/industryreport/hijab-brands-in-malaysia
Bazlin, D. A. T., Teh, S. Y., & Gan, P. L. (2019). Hijab Styling Is It Fashion or Modesty? Its’ Portrayal in
Three Popular Hijab Brands in Malaysia. International Journal of Modern Trends in Business
Research, 2(7), 58-65.
Boulanouar, A. W. (2006). The notion of modesty in Muslim women’s clothing: An Islamic point of
view. New Zealand Journal of Asian Studies, 8(2), 134-156.
Byng, M. D. (2010). Symbolically Muslim: Media, hijab and the west. Critical Sociology, 36(1), 109129. https://doi.org/10.1177%2F0896920509347143
El Guindi, F. (1999). Veil: modesty, privacy and resistance: Dress, body and culture series. Oxford and
New York: Berg.
Ghurmman, S., & Ryan, A. M. (2013). Not welcome here: Discrimination towards women who wear the
Muslim headscarf. Human Relations, 66(5), 671-698. https://doi.org/10.1177/0018726712469540
Hassim, N. (2014). Hijab and the Malay-Muslim Woman in Media. Procedia – Social and Behavioral
Sciences. 155(2014), 428-433.
Hochel, S. (2013). To veil or not to veil: Voices of Malaysian Muslim women. Intercultural,
Communication Studies, 22(2), 40-56.
Humairah, Z., & Wong, G. (2017). Voices behind the veil: Unravelling the hijab debate in Singapore
through the lived experiences of hijab wearing Malay Muslim women. South East Asia Research,
25(2), 107-121. https://doi.org/10.1177-0967828x17699919
Islam in Malaysia. (2019). https://itc.gov.my/tourists/discover-the-muslims-friendly-malaysia/islam-inmalaysia/
Iylia, A. (2018, April). Guess how many scarves have dUCk scarves sold in four years. Rojak Daily.
http://www.rojakdaily.com/lifestyle/article/4779/guess-how-many-scarves-have-duck-scarvessold-in-four-years-it-s-a-lot
Jackson, K. E., & Monk-Tuner, E. (2015). The meaning of Hijab: Voices of Muslim women in Egypt and
Yemen. Journal of International Women’s Studies, 16(2), 30-48.
Johnston, E. C. (2019, May). The modest brands with a modern take on women’s wear-its style for
everyone.
South
China
Morning
Post.
https://www.scmp.com/lifestyle/fashionbeauty/article/3008685/modest-fashion-brands-modern-take-womens-wear-its-style
Khuri, F. I. (2001). The body in Islamic culture. London: Saqi Books.
Kavakci, E., & Kraeplin, C. R. (2017). Religious beings in fashionable bodies: the online identity
construction oh hijabi social media personalities. Media, Culture and Society, 39(6), 850-868.
https://doi.org/ 10.1177/0163443716679031
Moors, A., & Tarlo, E. (2007). Introduction. Fashion Theory, 11(2/3), 133-142,
https://doi.org/10.2752/136270407x202718
Muhammad, T. J., & Kalthom, A. (2015). Fashion: Malaysian Muslim women perspective. (Special
issue). European Scientific Journal, 438-454.
403

https://doi.org/10.15405/epsbs.2021.06.02.51
Corresponding Author: Teh Su Yen
Selection and peer-review under responsibility of the Organizing Committee of the conference
eISSN: 2357-1330

Muljadji, Y., Sekarningrum, B., & Tachya Muhammad, R. A. (2017). The commodification of religious
clothes through the social media: The identity crisis on youth Muslim female in Urban Indonesia.
Romanian Journal of Journalism and Communication, 2(3), 53-65.
Nadirah, H. R. (2018). Malaysia’s big market for modest wear. The Strait Times.
https://www.straitstimes.com/asia/se-asia/malaysias-big-market-for-modest-wear
Oishimaya, S. N. (2019). Muslim population by country. https://www.worldatlas.com/articles/countrieswith-the-largest-muslim-populations.html
Oxford University Press. (n.d.). Fashion. In Oxford Learner’s Dictionaries. Retrieved April 4. 2021, from
https://www.oxfordlearnersdictionaries.com/definition/english/fashion_1?q=fashion
Patel, D. S. (2012). Concealing to reveal: The informational role of Islamic dress. Rationality and Society.
24(3), 295-323. https://doi.org/10.1177/1043463112440683
Rabimov, S. (2018, June). Modesty and ambition: The state of Malaysian fashion industry. Forbes.
https://www.forbes.com/sites/stephanrabimov/2018/06/07/modesty-and-ambition-the-state-ofmalaysian-fashion-industry/#133d8db05797
Reece, D. (1996). Covering and communication: The symbolism of dress among Muslim women. The
Howard Journal of Communications, 7, 35-52.
Rogers, C. (2019, February). Why fashion brands must try harder to capture the Muslim pound.
Marketing Week. https://www.marketingweek.com/2019/02/11/why-fashion-brands-must-tryharder-to-capture-the-muslim-pound/
Samuelson, K. (2017, November). Mattel unveils first hijab wearing Barbie in honor of athlete Ibtihaj
Muhammad. Time. https://time.com/5023094/mattel-hijab-barbie-ibtihaj-muhammad/
Siraj, A. (2011). Meanings of modesty and the Hijab amongst Muslim women in Glasgow, Scotland,
Gender, Place & Culture. A Journal of Feminist Geography, 18(6), 716-731.
https://doi.org/10.1080/0966369X.2011.617907
Slininger, S. (2014). Veiled women: Hijab, religion and cultural practice. Historia, 23, 68-78.
Sloan, L. (2011). Women’s oppression pf choice? One American’s view of wearing the Hijab. Affilia:
Journal of Women and Social Work, 26(2), 218-221. https://doi.org/10.1177/0886109911405827
Springer, K. (2017, August). How a Brunei princess and Malaysian celebrity made a hit hijab line. CNN.
https://edition.cnn.com/2017/08/30/asia/royal-duck-scarves-brunei/index.html
Teo, M. (2019, September). Alia Bastaman’s ss20 collection to be showcased in Milan fashion week for
for the first time. Lifestyle Asia. https://lifestyleasia.com/kl/style/fashion/alia-bastamamss20collection-milan/
The modest revolution: How social media gave rise to Muslim fashion. (2018, April). Layali Webzine.:
http://www.layaliwebzine.com/the-modest-revolution-how-social-media-gave-rise-to-muslimfashion/#more-5876
The oriental dUCk. (2017). dUCk. https://duckscarves.com/the-oriental-duck/
Thomson Reuters. (2018). An inclusive ethical economy: State of the global Islamic economy report
2018/19. https://haladinar.io/hdn/doc/report2018.pdf
Williams, J. P., & Kamaludeen, M. N. (2017). Muslim girl culture and social control in South East Asia:
Exploring the hijabista and hijabster phenonema. Crime Media Culture. 13(2), 199-216.
https://doi.org/10.177/1741659016687346
Woldesemait, M. (2012). The rhetoric of the modern Hijab. Independent Study Project (ISP) Collection.
http://digitalcollections.sit.edu/isp_collection/1273
Zulkifli, A. L., & Fatin, N. S. (2013). The roles of media in influencing women in wearing Hijab: An
analysis. Journal of Image and Graphics, 1(1), 50-54. https://doi.org/10.12720/joig.1.1

404

