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Abstract

The study is urgent due to the expanding contacts between Russia and China, the need to implement
intercultural verbal communication in the multilingual world on the basis of the principles of tolerance
and respect for inauthentic culture and language and understanding the specifics of the latter. In contrast
to the older generation which was formed in a situation of active ideological influence from the USSR
which promoted the principle of sovereignty and economic isolation, modern Chinese youth is involved
in intercultural communication. Russian people, great Russian literature and culture are of great interest to
Chinese youth. The purpose of the article is to reconstruct a fragment of the linguistic picture of the world
of young Chinese speakers associated with the understanding and interpretation of the image of Russia
and modern Russian people. Research material is represented by authentic electronic texts published
recently on the pages of public chats popular among young Chinese users. The analysis is carried out on
the basis of systematization of lexemes-representatives of the image of Russia and Russians, followed by
their distribution in such thematic groups as “Language”, “Politics”, “Social, age and gender
characteristics of the speakers”, “Cuisine”, “Alcohol”, “Etiquette”, “Traditions and customs”, “Show-
business”, “Crime and law”, ”Love and friendship”, “Appearance”, “National character traits”, “Nature
and weather conditions”. In the course of conceptual understanding of semantics, pragmatics and features
of lexical units’ functioning in the designated thematic groups the fragment of a language picture of
native speakers of the Chinese language is modeled.
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1. Introduction

In the XXI century the Chinese-Russian relations have reached the unprecedented level due to the
intensive expansion and deepening of political, economic, cultural, social and educational contacts
between two states (Golovina, 2019; Ljan & Tao, 2018; Sharipov, Dyakonova, & Maksimov, 2019). In
this connection the aim of further study of the intercultural verbal communication seems to be of the
utmost importance. This type of interaction takes place in different spheres of discursive cooperation
(Boldyrev & Dubrovskaja, 2016; Brinjuk, 2019). Multicultural and polylingual dialogue should be based
on the principle of tolerance and respect of the inauthentic culture and foreign language, understanding
the principles of the latter keeping in mind the peculiarities of the national mentality and philosophy.

The interest in the great and mighty Russian language and mysterious Russian culture is constantly

growing in the Chinese society. This concern is accumulated in Russia’s image which exists among the
Chinese and is expressed by the idiom «{#Z E1E45» which means “special feelings towards Russia”.

Sympathy to Russia is expressed in the interest in the country’s state of affairs, its cultural heritage, rich
history. But it should be noted that China’s relations with Russia, Russian people and Russian language
have not always been the same.

The representatives of the older generation in China who became adults in the 40-s and 50-s of the
previous century under the great ideological USSR’s influence consider the Russian classical literature
compliant with the spirit and ideological atmosphere of that period. One shouldn’t forget that the USSR at
the above-mentioned time promoted the principle of sovereignty and economic isolation. The older
Chinese generation thinks that the works of the Russian classical literature contain the special national
spirit and moral enthusiasm which are close to their own world-view. The life and fate of that generation
are closely connected with Russia and the Russians, they seem to express something hidden about
themselves.

In the late seventies — early eighties the foreign policy line of China changed: due to the
introduction by the Chinese government the economic reform there were a lot of citizens who were
willing to go abroad to get a job, receive good education or even migrate. The people wished to go to
English-speaking countries. A lot of joint Chinese-American enterprises were established in the country
at that time. In this connection this historical period may defined as “insane” love of the Chinese to the
English language which gradually outcast the Russian language from the curricula of Chinese universities

and schools. Thus, the English language became a very popular one among the Chinese students.

2. Problem Statement

In the late eighties — early nineties due to the normalization of Chinese-Russian relations the
bilateral contacts were restored in all spheres culture and education first of all. This was the time of the
“second spring” and the conquer by the Russian language of the eastern land.

In 2013 when Xi Jinping, a great lover of the Russian literature and art, came to power the Belt
and Road initiative was accepted in China. Since that time the Russian language and culture has been
undergoing the period of prosperity. The Russian language is being taught at more than 400 Chinese

universities, the overall number of students majoring in Russian philology and those who study Russian
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as a foreign language surpasses 150.000. They study at the universities of Beijing, Shanghai, Guangzhou,
Changchun, Harbin and others (Number of Russian language students in China, 2019). Modern Chinese
youth which was brought up in the eighties and nineties of the XXst century is fully involved in the
process of intercultural communication. The Russian language in all forms of its existences (standard and
non-standard. oral and written, functioning in various types of discourse) is greatly popular among the
Chinese youth. Annually in different cities of China a lot of events takes place which aim at promoting
the Russian language and getting acquainted with the Russian culture, art, traditions and customs, history
and the modern state of affairs. The image of Russia is an integral part of the Chinese speakers’ world

picture (Fjen, 2015; Ma & Van, 2015; Sizyh, 2018; Yakushenkova, 2018)

3. Research Questions

The study involves the following methodological procedure:

3.1.Collecting the speech material which meets the purpose of the study.

3.2.The systematization and categorization of the material on the basis of matching the extra-
linguistic criteria “Common character of the topic” (singling out the key thematic groups and
the distribution of collected lexical units into these groups)

3.3.The conceptualization of the speech material and as a result the reconstruction of the world
picture’s fragment connected with the understanding of Russia and the Russians’ image in the

consciousness of the young Chinese.

4. Purpose of the Study

The purpose of the article is to reconstruct the fragment of the young Chinese speakers’ world
picture connected with understanding and interpreting of Russian and modern Russian people’s image.

The authentic e-texts published in public-chats which are popular among the young Chinese serve as the

material for analysis: {187 Z(Russian language house «Rucluby), JFiL{1E (Russian language

“Hujiang”, 2020) and {15 & (Russian language channel, 2020). The above-mentioned net-grounds play

a crucial role in introducing the modern Russian realities to the Chinese youth and diffusion of language

and culture among the young Chinese majoring in Russian.

5. Research Methods

The following methods were used: introspection (overt observation), modelling, conceptual

analysis, contextual analysis, semantic and stylistic analysis, comparative and contrastive analysis.
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6. Findings
6.1.Net communication as a sphere of modern social communication

Due to the rapid development of computer and information technologies the net communication
became a new sphere for speedy distribution of information, realization of communicative strategies. In
2011 in China such type of net communication as WeChat #{E (pinyin:Weixin — lit. “‘micro-message’)
was introduced. It is a mobile communication system to share text and voice messages. This event was a
landmark one in the social life of the modern Chinese society. Nowadays the number of WeChat users is
one milliard people, via this network millions of young users of the Chinese language get in touch with
each other.

WeChat with each year steadily becomes the e-platform for studying Russian a foreign language,
popularization of the knowledge about the Russian culture among the Chinese speakers, and for the
communication of all inauthentic speakers who communicate Russian and about Russian. Online- and
offline-learning in WeChat is an efficient and fashionable method of the Russian language and culture’s
diffusion in China now. There have been three most popular among the Chinese youth public-chats in
WeChat: f#i% 2 F(Russian language house, 2020 «Rucluby), JFiL{#i% (Russian language “Hujiang”,
2020) and 1% & (Russian language channel, 2020). These chats serve as key net-platforms promoting
the expansion and widening the Chinese youth’s knowledge about the realities of modern Russia. Text
materials in Chinese and Russian are published in the above-mentioned public-chats every day. These
texts are distributed into several groups. The choice of the topics is determined by the coverage of the
problems of the social, political, economic, national and confessional spheres of modern Russian
society’s life. The users of the chats discuss various issues: from V.V. Putin’s Address to the Federal
Assembly to the celebrities’ stories, from the language sketches from the magnificent lake Baikal to the
pictures of the Russian feast. These materials (both the publications in the posts and commentaries to
them) play a vital role in forming the image of Russia and the Russians among the Chinese youth, create a
variant of this image’s interpretation by the inauthentic speakers of the Russian language, i.e. they
promote the image of Russia. The study of the language means of creating the image of Russia and the
Russians by the nearest neighbour, political and economic partner is of vital importance. The maintenance
of friendly relations not only on the state level but in the sphere of interpersonal contacts — especially

between the young representatives of the two countries — depend on the results of such research.

6.2. The characteristics of the empirical material

The card-catalogue of the authors serves as the material for the analysis. The catalogues contains
350 lexical units which represent the image of Russia and the Russians in the eyes if the young Chinese
speakers and the contexts which demonstrate the specific character of their semantics and functioning in
the network of the net communication discourse. The units were singled out by the method of continuous

sampling from the above-mentioned public-chats of WeChat.
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6.3. The first step of the analysis: the systematization and categorization of the speech material

The first step in modeling the fragment of the world picture connected with understanding of
Russian and the Russian’s image in the consciousness of the modern Chinese youth is the systematization
and categorization of the speech material. Here we should single out the thematic groups and distribute
the collected lexical units among these groups. The information about singled out thematic groups, the
lexical units which comprise these groups and represent Russian and the Russian’s image among the
modern Chinese, the number of the usage frequency of these lexical units in the net communication is

given in the Table O1.

Table 01. Thematic groups of words representing the image of Russia in the texts of Chinese net
communication

The thematic group The most frequent lexical units The
number of
the usage

LANGUAGE M AERIE, AAESE very difficult language 20

ARLERR Tl £ A9 1ESE S those Russian nice expressions which pull at the | 8
heartstrings

BE BRI BIHIE terribly nice Russian language 5

POLITICS I Putin 41

IR % X Lavrov

13 K7 Peter the Great

—_

MR EEHE = Catherine 11

—_
W

ALCOHOL {R4%FH0 vodka

—_
(=1

%58 beer

Z& 1% champagne

218 wine

CUISINE & bread

&1t pancakes

2137 borsch

B {1 $79% black caviar

S ELHT kvas

—l == N N W] | O

KKEEEIFF A chocolate Alyonka

B2 #HE W sausage

BHERT it birch juice

FRAYF chebureki

&8 F % 8 F samsa

P EFS shaurma

FHUR plov

W44 okroshka

E4 3 7% pickle soup

BE#57% mushroom soup

1177 fish soup

—_

LAW AND ORDER EERE be careful

¥#h robbery

A murder

CUSTOMS AND | JEFIB Victory Day

TRADITIONS E £ Russian doll

FIZE summer cottage

#4E New Year

WYY Pancake Week

—| = | | & | wn| 9] =] =] =| =] =] =| = =] =] =| —~

154 wedding
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RIFEHLLR keeping the plastic bags 1

ETIQUETTE #3ZAL{X high society etiquette 10

45 #L1X business etiquette

& 15 4L1X speech etiquette

5
E 221 table etiquette 5
5
1

SHOW BUSINESS, v Z5t5= Dima Bilan

PROGRAMS
H1FE Lyube 1

LR E4FE® S Evening Urgant

1R 2§ The Battle of Extrasensory

JBFERE KVN

1¥5=H Voice

—_| = = =] =

2% Heis a dradon

NATURE AND WEATHER | 4, 44, EE cold, freeze, the country of snow 10

CONDITIONS LN /R 4 Baikal

B #E birch-tree

TEH#, rowan-tree

FEHM forest

W W & B

HZHTRIRAR : R T terribly nice autumn

6.4. The second step of the analysis: the conceptualization of the speech material and the

reconstruction of the reconstruction of the language world picture

As it is seen from the table data the following lexical units take part in the formation of Russia’s
image: “Language” (13% from the overall number of the thematic groups representing Russia), “Politics”
(19%), “Alcohol” (15%), “Cuisine” (8%), “Law and order” (9%), “Customs and traditions” (6%),
“Etiquette” (10%), “Show-business, TV programs” (3%), “Nature and weather conditions” (13%). In the
language consciousness of the Chinese youth the most frequent association is “Russia — Putin”. China’s

representatives traditionally view Russia through the prism of the political events and political leaders,

influential personalities and figures: ZF& Putin (41 lexical units), #EZX Lavrov (4 lexical units),

B FZA T Peter the Great (2 lexical units), fFLEHH— Catherine Il (1 lexical unit). It is evident that
the leader of the state plays an important role for the Chinese people: the means of language
representation of his image correlate with the understanding the problems of the whole nation. Putin’s
image is very popular in China, he symbolizes power, bravery and justice.

The meanings connected with understanding the weather and climate conditions in Russia are
another important constituent part of the world picture connected with Russia’s image representation in
the language consciousness of the Chinese youth. In the opinion of the Chinese Russia is a cold country,
with a lot of snow which may be explained by different location of the two countries.

It goes without saying that in the analyzed fragment of the Chinese world picture there are realities
represented by the words which contain meanings verbalizing national specifics, national rituals and
traditions, national symbols: birch-tree, rowan tree, Russian doll, Pancake Week, summer cottage.

It should be noted that the reception of Russia’s image is quite contradictory. On the one hand,
they admire Russia as a country with delicious food and rich cuisine (pancakes, black caviar, borsch,
kvas chocolate), on the other hand, they can’t but notice abuse of unhealthy habits and the life
criminalization (absence of order, criminal, etc.). Such interpretation of Russia’s image determines its

pragmatics: Russia is a mighty and great state with rich history but the modern situation is characterized
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by the fact that people have to overcome some day-to-day problems, survive in severe weather conditions
and sometimes suffer from the lack of comfort.

In this aspect the study of the reception of Russia’s image by the representatives of other culture
are of special interest. Thus, in contrast to the image of Russia in the consciousness of the Chinese the
authentic German speakers represent the country in various guises: enemy, for, competitor, ally, friend
(Tochilina, 2013). In the Hungarian culture the image of Russia is characterized by steady negative
connotation. Thus, the Hungarians condemn the foreign policy of Russia and Russia’s image is associated
with negative consequences of Russian colonization (Drjukin, 2009).

Russia’s image in the language consciousness of the Chinese youth is generally characterized as
positive. The majority of young people are interested in what is going on in Russia. Overall, the image of
Russia is formed on the basis of the information which in the consciousness of the Chinese people
through internet-communication channels, direct interaction with the Russian speakers, national mass-
media.

As it seen from table 2, the image of Russia in the language consciousness of the Chinese youth is
comprised from four constituent parts which correlate with the following thematic groups: “Social, age
and gender characteristics of the speakers” (12 % from the overall number of the thematic groups
representing the Russian in the net-discourse), “Love and friendship” (8%), “Appearance” (34%),
National character traits (43%). Among the list of the Russian character traits there are positive traits
(courageous, brave, daring) and negative ones (lazy, drinker, rude, picky). It should be noted that in the
axiological aspect of the national world pictures — Russian and Chinese — the same lexical units may be
different in their pragmatic meanings. For instance, recklessness as a character trait may be treated by the
Russians both positively and negatively (more often it is associated with foolhardiness and daring),
whereas the Chinese interpret this quality only negatively.

The image of Russians as well as the image of Russia in the perception of the Chinese is
contradictory which is fixed in the structure of the national language. The contradictory character of this
characteristic is determined by the fact that the development of the Russian nation was under a great
influence of the special aspects of history and culture, Russia’s peculiar climate and geography, and the
contacts with the neighboring countries. From the point of view of the Chinese it was due to its braveness
and courage that the Russian people created the largest country in the world. These strengths of a national
character helped the Russian people defeat Napoleon and Hitler in the most disastrous wars. However, the
Chinese are surprised at the fact that strong character traits in a Russian person get along with laziness, a
craving for alcohol. It is also worth emphasizing that Russian maximalism in the eyes of the Chinese is
another extreme manifestation in the world view. Unlike the Russians the Chinese following the idea of
Confucius always try to adhere to the principle of “middle ground”.

The understanding of the Chinese youth about physical appearance of the Russians is verbalized
by the lexical units which foreground the following characteristics: “hairy”, “long-legged”, “fat”,
“handsome”. It is obvious that contradictory ideas about the Russians’ image can be found here, too. For
example, the word “hairy” Z&E-F has a negative connotation and only in some cases humorous and
funny. The Chinese gave this nickname to the Russians in the 18th century during the Qing Dynasty due

to scandals on the Russian-Chinese border. It is also interesting to note that Russia is a country in which
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men are a small minority, therefore a man is seen as a “luxury”, girls “chase” the guys not fearing to
confess their love to them even their methods of declaration of love can in some cases be defined as
“inadequate and extreme”.

In the consciousness of the Chinese there is a stereotype that in Russia there are two types of
gender-marked people: “Russian male alcoholic” and “Russian female hard worker and beauty”. In the
eyes of the Chinese the Russian woman is the strongest woman in the world, most often women take
more responsibility to the family and society. This perception gives rise to a situation of cultural shock
among the Chinese since the situation in China is completely different.

The image of the Russian policemen in the Chinese perception is rich in negative connotations: the

word B Z HrEER (Russian policeman) is associated with bribery, criminal, and corruption.

Speaking about the specifics of the fragment of the Chinese language world picture which
represents the understanding of Russia and the Russians we should single out the key figurative means of
language explication: metaphor, periphrasis, phraseologims. Here are some examples of the metaphorical

usage of the words which nominate the image of Russia and the Russians in the Chinese world picture:

6% 3} RHE (courageous nation), BE[E (the country of bears), & EF(hairu), IKE (devil), BEREF (a
nice voice of the Russian man — prince-“dolphin”), E®. &ih. £=. HEFEFH- T KXF# (bread,
milk, potato, cheese and sausage — “five leaders”), BIEZF. Zk. #A% MIFHE- MKXEN

(cabbage, onion, carrot and beetroot — “four sky kings”), BEE. KFM. BFE - =€IF (black
bread, vodks and caviar — “three fencers”). Examples of periphrasis: 8 — € (potato is “second bread”),

3 — FAIMIERE (porridge is “out mother”), RAMEE (kvas is “liquid bread”). Examples of
phraseologisms: KBBB 4 (a long-legged model), 7HANF & (brothers like feet and arms), WEREL
(laziness is the second nature), F&EERME (urge to drink), ZEFHRiF (mad love), BIEES (high

percentage of divorce), BB % (respect men and underestimate women), 4 H # (to go half-naked),

RS ZI| B F JL (drink oneself to death).

Table 02.Thematic groups of words representing the image of the Russians in the texts of

Chinese net communication

The thematic group The most frequent lexical units The
number
of the
usage

SOCIAL,  AGE  AND | g4 X 48 Russian woman 10

GENDER . o ) .

CHARACTERISTICS OF | T /2a#IZRZXX hard-working woman, pensioner woman

THE SPEAKERS BB, &% M man-drinker

5B AR, Z % f man-luxury

WA 2 B 4 P 2228 a policeman with clouded reputation

N | Q| ©

FIRAIEIE a couple madly in love
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LOVE AND FRIENDSHIP R H love confession 10
HIIE ex-lovers 3
Hi4E coming-out 3
B7K love at an early age 1
B 4% carly marriage 1
13 IH love madly 1

APPEARANCE ZEF hairy 18
43 pretty woman 15
F¥ fat 10
i EF handsome man 9

1E man real man

K BB long-legged

NATIONAL CHARACTER | (i3} B}& courageous nation, brave, daring 20
TRAITS IXEE devil, non-man (reckless) 19
it lazy 18
IS E|#F /L drink oneself to death (drinker) 16
1B 7T 4R to go for walk on a tank (brave) 15
$TE#ZE mass brawl, scuffle (rude, combatant) 15

7. Conclusion

In the course of the conceptual analysis of the semantics, pragmatics and the functioning
peculiarities of the lexical units united into the semantic groups a fragment of the world picture of the
young Chinese speakers was modelled. This fragment reflects the sum of the ideas of the young Chinese
about Russia and the Russians. The image of Russia and the Russians in the perception of the young
Chinese is quite contradictory in the expression of the pragmatic semantics’ component. The stereotypes
and associations functioning in the texts of the net interaction play a great role in the formation of the
image. Overall, the image of Russia and the Russians among the Chinese is characterized by the steady

diachronic notional and connotative meanings.
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