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Abstract 
 

This study probed the impact of Islamic values implementation (success, charity, justice, and leadership) 
on Malaysian entrepreneurs' sustainability. Hence, this paper aims to identify the relationship between 
Islamic values implementation and organizational sustainability in Malaysia. Besides, it is to identify if 
entrepreneurs in Malaysia have different perceptions of Islamic values on organizational sustainability. 
The data were randomly gathered from 94 entrepreneurs in Malaysia. Meanwhile, the quantitative data 
were collected using a questionnaire based on the current and related literature review. The study's 
findings revealed that Islamic values (success, charity, justice, and leadership) significantly correlate with 
organizational sustainability. However, the entrepreneurs in Malaysia have a different opinion on the 
roles of Islamic values towards organizational sustainability. Therefore, the consequences of this study 
enhance the understanding of the Islamic concept, particularly success, charity, justice, and leadership in 
sustaining organizations in Malaysia. As such, it is recommended that the government of Malaysia 
formulate and adopt policies that promote the concept of Islamic values among entrepreneurs, which may 
boost sustainability performance and increase the trust and understanding of business industries toward 
Islamic values. 
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1. Introduction 

Islam is a complete and comprehensive (Quran, 5:3) way of life that Muslims is highly encouraged 

to develop of agriculture, industry, trade, and commerce (Ubaid, 1975) it is because; the resources able to 

mobilize and increase, and fulfilling the needs of people through business (Ariff, 1991). Rehan et al. 

(2019) demonstrate that Islamic values are mainly attributable to practices that shape entrepreneurship 

attitudes, which, in turn, drive entrepreneurship intentions.  

Sustainable growth refers to a business model that generates value while preserving and improving 

financial, environmental, and social capital through time. Colbert and Kurucz (2007) define sustainability 

as being to "keep the business going," Meanwhile, Boudreau and Ramstad (2005) refer to "achieving 

success today without compromising the needs of the future." Finally, Wales (2013) remarked that it is to 

sustain a business model that creates value for long-term preservation and is able to enhance the financial, 

environmental, and social capital in businesses. 

Entrepreneurship is the creation of a new enterprise (Low & Macmillan, 1988). It creates and 

manages a new organization designed to pursue a unique, innovative opportunity and achieve rapid, 

profitable growth (Drucker, 1985). Gawel (2012) confirms that there can be a positive relationship 

between entrepreneurial orientation and sustainability. Hence, this paper will study the perception of 

entrepreneurs on the relationship of Islamic values, namely success (al-falah), charity (sadaqah), justice 

(al-adil), and leadership (khalifah) towards the sustainability of the entrepreneurs. It is expected the result 

will be able to reduce the gap towards sustainability by linking it with the four elements of Islamic values. 

1.1.  Organizational Sustainability 

Haldar (2019) said there is a tripartite connection between innovation, entrepreneurship, and 

sustainable development. Vuorio et al. (2018), suggested a connection between altruism, attitude toward 

sustainability, and sustainability-oriented entrepreneurial intentions. As there is positively associated 

between attitude and sustainability of the organization. Additionally, there is a connection between 

extrinsic reward, perceived entrepreneurial desirability, and sustainability-oriented entrepreneurial 

intentions. Finally, Afshar Jahanshahi et al. (2017) established that there is a strong relationship between 

the entrepreneurs' characteristics (values, beliefs, and orientation) and their firms' level strategic behavior 

(sustainability-oriented actions).  

1.2.  Islamic Values in Entrepreneurship 

This paper reviews Islamic values in entrepreneurship by examining the elements of success (al-

falah), charity (sadaqah), justice (al-adil), and leadership (khalifah). Then, it will study the relationship of 

these elements towards organizational sustainability under the entrepreneurship context. These four 

determinants will be discussed sequentially next.  
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1.2.1. Success (al-falah) 

Al-falaḥ is defined as far-reaching success that encompasses a more holistic dimension through 

endeavors that aim to achieve everlasting prosperity and blessings (Aminuddin et al., 2016). In the 

Islamic perspective, business success is stated as traits of Islamic entrepreneurship with a proxy for 

honesty, willingness to work hard, maintain promises, orderly administration, always praying, paying 

zakat and alms together (Machmud & Hidayat, 2020). In addition, Amruloh (2016) noted that success in 

Islam is associated with the words fahala, aplaha, and faza fauzan. As Islam focuses on the basic values 

and philosophy of Islamic ideals contained in the Holy book of Al-Quran and Hadith (Sarif et al., 2016).   

1.2.2. Charity (sadaqah) 

The concept of charity (sadaqa-e-jariah) assists somebody in establishing himself in trade, giving 

someone a good education. It is assisting and helping someone to improve from some sickness, illness, 

and disease by financial assistance or giving fiscal and monetary. Allah SWT said, "God deprives usury 

of all blessing, but will give increase for deeds of charity (Qur’an, 2:276). Rasulullah SAW, who said: 

Not including from my ummah (people) those who were sleeping while his neighbor sleeps in hunger 

(Kusumaningtyas & Putranto, 2020). Companies in Islamic economies can pay Zakat to carry out a CSR 

program, which helps the firm achieves its objectives and increase its market value (Al-Malkawi & 

Javaid, 2018; Lestari, 2018). 

1.2.3. Justice (al-adil) 

The concept of justice (al-a'dil) has evolved in organizations to enhance work performance. It has 

been identified as a critical value in the development of organizational sustainability. Akram et al. (2016), 

said organizational justice is associated with employees' perceptions of justice in the organization. 

Furthermore, it indicates the fairness of decisions made by organizational managers based on employees’ 

understanding the procedures for making these decisions and the degree of fairness interaction among 

employees (Folger & Cropanzano, 1998; Leventhal, 1976; Stamenkovic et al., 2018). 

1.2.4. Leadership (khalifah) 

In the construction of Islamic society, leader has the highest position. It is the ability to direct a 

group of individuals toward a common purpose in Allah SWT's favor. Leadership (Khalifah) refers to 

somebody responsible for generating prosperity and understanding that doing business is a part of ibadah 

or a good deed (Ramadani et al., 2016). It can also be considered as an agent of trust in Allah. The 

caliph's mission is to achieve happiness and prosperity in life, including the construction, management, 

and maintenance of the earth to facilitate Allah SWT's worship. (QS. [11]: 61) (Aravik & Zamzam, 

2020). 

 

 

 

http://dx.doi.org/


https://doi.org/10.15405/epms.2022.10.6 
Corresponding Author: Reeny Karlina Abdul Rauf 
Selection and peer-review under responsibility of the Organizing Committee of the conference  
eISSN: 2421-826X 
 

59 

1.3.  Implementation of Values towards Organizational Sustainability 

Mihaela (2012), said the nations with more innovative SMEs connected with entrepreneurship 

score at the top of the rankings for sustainable development, whereas countries with minor creative 

entrepreneurship have lower ratings for sustainable development. According to Ullah et al. (2021), 

business success influences organizational sustainability. Furthermore, Zakat has significantly affected 

the company’s financial performance, which eventually increases the company’s profitability in the long 

run (Auliyah & Basuki, 2021). Karkoulian et al. (2016), said the improvements in organizational justice 

have a direc’ and beneficial impact on the firm's performance. meanwhile, th’ procedural and 

interactional justice has a favorable and substantial relationship with business sustainability. Finally, 

Nwachukwu and Vu (2020) concluded that strategic leadership is critical to building a’d improving 

organizational sustainability.  

2. Problem Statement 

World Bank (2020) suggested Malaysia needs to innovate and move up the value chain to compete 

in an advanced economy. Therefore, ongoing programs to raise awareness and understand the importance 

of sustainability concepts are required if SMEs remain competitive in the global market. Ahmad et al. 

(2020) concluded that Malaysian SMEs entrepreneurs understand the importance of sustainability 

concepts in their business performance.  

Although Islam provides clear and precise guidelines for the development and operation of 

businesses, however, many Muslims ignore or pay little heed to these guidelines. They also lack of 

guidelines on entrepreneurial development from an Islamic perspective. Previously, Chowdhury (2008) 

devised a model on entrepreneurship development by selecting Islamic-oriented entrepreneurs as inputs. 

However, this model do not dissect the good traits of the Islamic entrepreneurs that could contribute to 

fulfilling the needs and desires of all stakeholders. Furthermore, the studies on how Islamic values in 

entrepreneurship correlate with organizational sustainability remains limited. Hence, this paper looks at 

how Islamic values impact the long-term viability of a business from the perspective of Malaysian 

entrepreneurs. 

3. Research Questions 

The research questions of the study are as per below:  

i. Are there any significant differences in Malaysian entrepreneurs’ perception of Islamic values 

implementation based on their demographic profile and organizational sustainability?  

ii. Are there any significant effect of Malaysian entrepreneurs’ perception of Islamic values and 

organizational sustainability in Malaysia? 
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4. Purpose of the Study 

The objectives of the study as the following:  

i. To identify the significant differences in Malaysian entrepreneurs’ perception of Islamic values 

implementation based on their demographic profile and organizational sustainability.  

ii. To determine the significant effect of Malaysian entrepreneurs’ perception of Islamic values and 

organizational sustainability in Malaysia.  

5. Research Methods 

5.1.  Research Design 

This study employs a cross-sectional quantitative research design to examine the implementation 

of Islamic values among Malaysian entrepreneurs. The data was collected at one particular time across 

the selected respondents (Cooper & Schindler, 2008). According to Creswell (2005), the use of such 

methods may gather accurate, less biased, and high-quality data. A quantitative approach data used in this 

study its could be replicated for verification purposes in future studies as replication of results is vital for 

theory testing (Flew, 1979). 

5.2.  Sample Study 

The sample of this study focuses on entrepreneurs in Malaysian. Two hundred questionnaires were 

sent, and 89 responses were received. A questionnaire was developed in six sections, including Part F 

(demography of respondents) and all five sections (tested variables). In section A-E, respondents are 

required to indicate their responses based on a five-point Likert scale (strongly disagree – 1, disagree – 2, 

not sure- 3, agree – 4, and strongly agree-5. The Structural Equation Modelling using a Partial Least 

Squares (PLS) approach is used to analyze the data. The use of the SmartPLS 3.0 software is to analyze 

the data by using a bootstrapping technique to identify the significance levels for loadings and path 

coefficients (Ramayah et al., 2013). Following the recommended two-stage analytical procedures by 

Anderson and Gerbing (1988). The first validity and goodness of the measurement model were first 

tested. Its is followed by an examination of the relationships outlined in the structural model. 

5.3.  Data Collection Method 

The variables adopted from previous and related studies. Collis and Hussey (2013) said its may 

produce more honest responses.  This study uses Smart-PLS SEM to analyze the data in order to reach the 

objective of the study due to the sample size being small (n=94). 

5.4.  Reliability Test 

The pilot test is conducted to identify the reliability of the variables in the questionnaire. 

Meanwhile, Cronbach’s coefficient alpha value was utilized to determine the consistency of the 

instrument items.  
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6. Findings 

The discussion on the finding began with a profile of the respondents, followed by a data 

reliability test, correlation analysis, and regression analysis. 

6.1.  Respondents’ Profile 

A cross-sectional study (Sekaran, 2003) was done on 94 Malaysian entrepreneurs and the 

respondent’s profiles. Mainly of the respondents were female, with 73.4% (N= 69). Mostly came from the 

Malay race (79.8%, N= 75). About 94.7% (N=89) of the respondents were under the age of 41 years old. 

Its indicates that Gen Y is more dominant in this study compared to other generations. Most of the 

respondents’ education level is a Bachelor’s Degree and above with a percentage of 78.7% (N= 74). 

Besides, 57.4% (N= 44) of the respondents have work experience of more than 6 years. 

6.2. The Difference between Malaysian Entrepreneurs’ Perception of Islamic values 

implementation and Demographic Profile and Organizational Sustainability 

The result will be based on the following hypothesis: 

H1: There is a significant difference in Malaysian entrepreneurs’ perception of Islamic values 

implementation based on their demographic profile and organizational sustainability.   

Results in Table 1 shows that only race has a significant difference in mean with F(3, 90) = 5.293, p= 

0.02.  

 

Table 1.  Summary of ANOVA 
Dependent 
Variable 

Demographic 
Factors 

Source of 
Variance 

Sum of 
Square df 

Mean of 
Square F-Test 

P-
Value 

Organizational 
Sustainability 

Gender 
Between Groups 0.413 1 0.413 

0.625 0.431 
Within Groups 60.877 92 0.662 

Age 
Between Groups 1.189 3 0.396 

0.593 0.621 
Within Groups 60.102 90 0.668 

Race 
Between Groups 9.192 3 3.064 

5.293 0.002 
Within Groups 52.099 90 0.579 

Nationality 
Between Groups 0.906 1 0.906 

1.381 0.243 
Within Groups 60.385 92 0.656 

Education 
Level 

Between Groups 4.413 4 1.103 
1.726 0.151 

Within Groups 56.878 89 0.639 
 

Table 2 shows the effect size for significant results in Table 1. Its shows that the strength of the 

relationship between race and organizational sustainability, as assessed by η2= 0.150, was strong, with 

race factor accounting for 15% of the variance of organizational sustainability. Thus, the ANOVA results 

allowed to reject the null hypothesis H0 and support the conclusion that there are statistically significant 

differences in a mean between the background of the respondents and Islamic values and organizational 

sustainability among entrepreneurs.  
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Table 2.  Test of Between-Subjects Effects Dependent Variable: Organizational Sustainability   

Source 
Type III Sum of 

Squares df Mean Square F Sig. 
Partial Eta 

Squared 
Corrected Model 9.192a 3 3.064 5.293 .002 .150 

Intercept 470.754 1 470.754 813.215 .000 .900 
@3.Race 9.192 3 3.064 5.293 .002 .150 

Error 52.099 90 .579    
Total 1666.494 94     

Corrected Total 61.291 93     
a. R Squared = .150 (Adjusted R Squared = .122) 

6.3. The Significant Effect of Malaysian Entrepreneurs’ Perception of Islamic Values and 

Organizational Sustainability  

The next part of the discussion will be based on the second objective of the research and stated 

below:  

H1: There is a significant effect of Malaysian entrepreneurs’ perception of Islamic values and 

organizational sustainability in Malaysia.   

Table 3 shows the scores obtained from the analysis of the measurement model. Based on Table 3, 

its can be seen that all loadings were higher than 0.70, which is the threshold suggested by Hair et al. 

(2017). Furthermore, the average variance extracted (AVE) of all constructs exceeded 0.5 (Bagozzi & Yi, 

1988) if the composite reliability scores (CR) were higher than 0.7 (Hair et al., 2013). Therefore, the 

study can conclude that convergent validity is achieved. The measurement model estimation is presented 

in Table 3.  

 
Table 3.  Measurement Model 

Variables Items Loading 
Average Variance 

Extracted 
Composite 

Reliability Score 

Organizational 
Sustainability 

OS1 0.828 

0.734 0.961 

OS2 0.873 

OS3 0.885 

OS4 0.866 

OS5 0.881 

OS6 0.866 

0S7 0.742 

0S8 0.889 

0S9 0.884 

Leader 

L2 0.785 

0.658 0.931 

L4 0.807 

L5 0.798 

L6 0.847 

L7 0.779 

L8 0.884 

L9 0.773 
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Justice 

J1 0.785 

0.705 0.95 

J2 0.837 

J3 0.851 

J4 0.83 

J6 0.808 

J7 0.871 

J9 0.856 

J10 0.875 

Charity 

C1 0.792 

0.698 0.958 

C2 0.829 

C3 0.79 

C4 0.8 

C5 0.871 

C6 0.886 

C7 0.859 

C8 0.861 

C9 0.822 

C10 0.84 

Success 

S1 0.792 

0.766 0.958 

S2 0.877 

S3 0.871 

S4 0.877 

S5 0.922 

S6 0.919 

S7 0.864 

 

Table 4 shows the results for the discriminant validity test. As recommended by Fornell and Cha 

(1994) and Fornell and Larcker (1981), the AVE of each construct must be higher than the correlation 

between its and any other constructs of the model. Its indicated that all constructs meet this criterion, and 

its has discriminant validity. In addition, Hair et al. (2013) suggest that to ensure sufficient discriminant 

validity, the loadings of measured variables (i.e., items) must be higher than the cross-loadings by at least 

0.1. 

 
Table 4.  Discriminant Validity 

 Charity Justice Leader OS Success 
Charity 0.835     
Justice 0.664 0.854    
Leader 0.671 0.786 0.811   

OS 0.802 0.736 0.718 0.857  
Success 0.608 0.84 0.768 0.7 0.875 
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6.4. Structural Model Estimation 

In order to estimate the structural model, a bootstrapping procedure with 500 resamples was run to 

generate the t-values. Table 5 presents the structural model, while Table 6 presents the results of the 

hypothesis testing. Justice was also positively related (β = 0.281, p< 0.01). Besides Charity which shows 

a positive relationship (β = 0.392, p< 0.01) with OS with 39.2% coefficient. Success also shows a positive 

relationship (β = 0.239, p< 0.01) with OS. However, there is a positive relationship (β = 0.21, p< 0.01) 

between Leader and Organizational Sustainability with the lowest coefficient percentage of 21%. The R2 

= 0.731 explained that 73.1% of variations in organizational sustainability are explained by the Islamic 

value variables such as leader, justice, charity, and success. 

 
Table 5.  Results for Structural Model 

Relationship St. Beta Std Error T-Statistics P-Value R-Square 
Significance Relationship between 

OS and Leader β1=0.21 0.032 6.535 0.00 

0.731 

Significance Relationship between 
OS and Justice β2=0.281 0.042 6.587 0.00 

Significance Relationship between 
OS and Charity β3=0.392 0.05 7.757 0.00 

Significance Relationship between 
OS and Success β4=0.239 0.049 4.833 0.00 

 
Table 6 shows the results of the construct’s correlation matrix, indicating that all constructs have a 

significant relationship.  

 

Table 6.  Correlation Matrix of the Variables 

Variables 
Organizational 
Sustainability 

Leader Justice Charity Success 

 Organizational Sustainability 1     

 Leader .706** 1    

 Justice .743** .749** 1   

 Charity .797** .669** .663** 1  

 Success .753** .724** .838** .665** 1 

**. Correlation is significant at the 0.01 level (2-tailed). 

7. Conclusion 

This part contains the conclusion of this research. Its recaptures the research objectives, questions, 

and contributions of the study. Its also discusses the implication of the findings and suggestions for future 

research.  

7.1.  Discussion of findings 

The Islamic management model is flexible enough to adapt according to the circumstances for the 

maximum outcome of the organization.  There is a positive management perception of Islamic values 
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(leader, justice, charity, and success) with organizational sustainability, as indicated in this study. 

Literature shows that increasing numbers of entrepreneurs and management believe that practicing 

Islamic values, leadership, justice, charity, and success in daily work or practice can sustain the 

organization. Its is in line with the study by Waghid and Oliver (2017), who found that justice is driven, 

social entrepreneurs. Its is similar to Rupp et al. (2015) claimed that organizational justice by 

management perception toward their employees influences its success. In the meantime, Wang et al. 

(2017) said the justice orientation is critical to generate employee fairness perceptions towards transparent 

procedures and firm performance. Finally, Kim and Park (2017) claimed that factors that contribute to 

organizational sustainability are organizational procedural justice, employee knowledge sharing, 

employee innovative work behavior, and procedural justice. 

The result also indicates that all factors in Islamic value that all constructs (leader, justice, charity, 

and success) have a significant correlation with organizational sustainability. Sulaiman et al. (2014) found 

out by practicing Islamic management, and the organization can experience an increase specifically in 

employees’ performance and generally in the organizational performance. Moreover, studies in Small 

Business Enterprise (SME) on Islamic business values discovered that Islamic personal values of 

entrepreneurs would affect the entrepreneurial capabilities and thus boost their business performance 

(Sajilan et al., 2015; Sarwoko et al., 2013; Tomczyk et al., 2013). Furthermore, Dewi and Dhewanto 

(2012) said that Islamic values such as truthfulness, donation, benevolence, and positive thinking about 

conflicts as suggested by the Qur’an and Sunnah as the formula to achieve the family business success. 

Finally, Najim et al. (2014) confirmed that Islamic values could increase the employees’ and the 

customers’ satisfaction, which will eventually increase the firm performance in the long run. 

Last but not least, the study also shows a different opinion on the roles of Islamic values towards 

organizational sustainability; however, there is a similar perception of gender, age, and nationality 

respondents towards Islamic values and organizational sustainability. 

7.2. Practical Implications 

The findings of this study have many significant implications. The first is that they provide some 

insight into how entrepreneurs and managers implement Islamic beliefs. In addition, its focuses on the 

organization’s long-term viability by incorporating Islamic principles, such as leadership, justice, charity, 

and prosperity, as mentioned in the Al’quran and Sunnah. 

The second conclusion is that the current study focuses on Islamic values and how they can 

contribute to maintaining organizational success in the long run. Moreover, the values are universally 

accepted, meaning that managers and entrepreneurs of all faiths and religions are able to implement them. 

Third, this research raises awareness among firms and management about the capacity of Islamic 

principles to improve organizational sustainability. As a result, they become initiatives for company 

success and competitive advantage. 

On the other hand, the government must play a vital and central role in the expansion of Islamic 

entrepreneurial values in order to develop necessary essential policies at all levels of entrepreneurship 

growth. Furthermore, every Muslim should have the motivation and mindset to develop the characteristics 

of an entrepreneur from an Islamic perspective, assuring salvation both in this world and in the next. 
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Therefore, these are not only qualities of entrepreneurs produced in this study but also a model built from 

an Islamic perspective. Hence, this study will contribute significantly to raising awareness about 

entrepreneurship development from an Islamic perspective among the existing entrepreneurs, potential 

entrepreneurs, government, and Islamic scholars, thereby assisting in the acceleration of the 

entrepreneurship development process to reduce poverty and ensure the country’s overall welfare (Hoque 

et al., 2014). 

7.3.  Future Research 

However, there is some limitation of this study, such as the relatively small number of 

respondents. Furthermore, the use of a self-administered questionnaire to gather data may impact the 

accuracy of the findings. Furthermore, this study focuses only on Malaysian entrepreneurs, and it does not 

represent the views or practices of all managers and entrepreneurs. As a result, more research is 

recommended. Further study is recommended to improve the response rate and generalizability. This 

study represents a quantitative study; therefore, more research is needed to conduct interviews with 

entrepreneurs to learn more about their Islamic values and practices in their businesses. Researchers can 

gain better ideas from the interview on adopting Islamic principles among entrepreneurs and to help speed 

up the entrepreneurship development process to alleviate poverty and secure the country's general well-

being. 

Acknowledgments  

The researchers would like to express our gratitude to Universiti Selangor (UNISEL) Malaysia for 

funding this research under the Bestari Grant, Grant No: B00078-R&D-GPB/02-UNISEL18/SS-031. 

References 

Afshar Jahanshahi, A., Brem, A., & Bhattacharjee, A. (2017). Who Takes More Sustainability-Oriented 
Entrepreneurial Actions? The Role of Entrepreneurs’ Values, Beliefs and 
Orientations. Sustainability, 9(10), 1636. http://doi.org/10.3390/su9101636 

Ahmad, N. H., Rahman, S. A., Rajendran, N. L. K. A., & Halim, H. A. (2020). Sustainable 
entrepreneurship practices in Malaysian manufacturing SMEs: the role of individual, 
organisational and institutional factors. World Review of Entrepreneurship, Management and 
Sustainable Development, 16(2), 153. https:/doi.org/10.1504/wremsd.2020.105986  

Akram, T., Haider, M. J., & Feng, Y. X. (2016). The Effects of Organizational Justice on the Innovative 
Work Behavior of Employees: An Empirical Study from China. Journal of Creativity and 
Business Innovation, 2, 116–126. 

Al-Malkawi, H. A. N., & Javaid, S. (2018). Corporate social responsibility and financial performance in 
Saudi Arabia: Evidence from Zakat contribution. Managerial Finance, 44(6), 648-664. 
https://doi.org/10.1108/MF-12-2016-0366 

Aminuddin, Z., Salwa, U., Ahmad Bustamam, U., Mahyuddin, M., & Sathiman, S. (2016). Exploring the 
concept of Al-Falah (success) in business: An insight from Muslim experts, International Journal 
of Management, Information, 4(8), 23-26. 

Amruloh, D. A. G. (2016). Entrepreneur Orientation in Islamic Prespective. In 2nd International 
Conference on Bussiness and Social Science, 10. 

http://dx.doi.org/
http://dx.doi.org/10.3390/su9101636
https://doi.org/10.1108/MF-12-2016-0366


https://doi.org/10.15405/epms.2022.10.6 
Corresponding Author: Reeny Karlina Abdul Rauf 
Selection and peer-review under responsibility of the Organizing Committee of the conference  
eISSN: 2421-826X 
 

67 

Anderson, J. C., & Gerbing, D. W. (1988). Structural equation modeling in practice: A review and 
recommended two-step approach. Psychological Bulletin, 103(3), 411–
423. https://doi.org/10.1037/0033-2909.103.3.411 

Aravik Havis, & Fakhry Zamzam (2020). Filsafat Ekonomi Islam; Ikhtiar Memahami Nilai Esensial 
Ekonomi Islam [Philosophy of Islamic Economy: Understanding the Essential Values of Islamic 
Economy]. Edisi pertama Cetakan ke-1(1st Ed). Kencana.  

Ariff, M. (1991). "Introduction," in Ariff, M. (Ed.), The Islamic Voluntary Sector in Southeast Asia, 
Institute of Southeast Asian Studies, Singapore. Journal of Islamic Philanthropy & Social 
Finance, 2(1). 2590-3942. 

Auliyah, R., & Basuki, B. (2021). Ethical Values Reflected on Zakat and CSR: Indonesian Sharia 
Banking Financial Performance. The Journal of Asian Finance, Economics, and Business, 8(1), 
225-235  

Bagozzi, R. P., & Yi, Y. (1988). On the evaluation of structural equation models. Journal of the Academy 
of Marketing Science, 16(1), 74–94. https://doi.org/10.1007/bf02723327  

Boudreau, J., & Ramstad, P. (2005). Talentship, talent segmentation, and sustainability: A new HR 
decision science paradigm for a new strategy definition. Human Resource Management, 44(2), 
129–136. https://doi.org/10.1002/hrm.20054 

Chowdhury, A. J. M. N. (2008). Towards an Islamic model of entrepreneurship. In M. Loqman (Ed.), 
Management Islamic Perspective. 

Colbert, B., & Kurucz, E. (2007). Three conceptions of triple bottom line business sustainability and the 
role for HRM, Human Resource Planning, 30. 

Collis, J., & Hussey, R. (2013). Business Research: A Practical Guide for Undergraduate and 
Postgraduate Students. Palgrave Macmillan.  

Cooper, D. R., & Schindler, P. S. (2008). Business Research Methods (10th Ed.). McGraw Hill 
International.  

Creswell, J. W. (2005). Educational Research: Planning, Conducting and Evaluating Quantitative and 
Qualitative Research (2nd Ed.). Pearson. 

Dewi, A. C. E., & W. Dhewanto, (2012). Key Success Factors of Islamic Family Business. Procedia-
Social and Behavioral Sciences, 57, 53-60. https://doi.org/10.1016/j.sbspro.2012.09.1157 

Drucker, P. F. (1985). Innovation and Entrepreneurship. Pan Books Ltd. 
Flew, A. (1979). A dictionary of philosophy. Pan Books. https://doi.org/10.1007/978-1-349-17418-8 
Folger, R., & Cropanzano, R. (1998). Organizational Justice and Human Resources Management. Sage. 

https://doi.org/10.4135/9781452225777 
Fornell, C., & Cha, J. (1994). Partial Least Squares. Advanced Methods of Marketing Research, 407, 52-

78. 
Fornell, C., & Larcker, D. F. (1981). “Evaluating Structural Equation Models with Unobservable 

Variables and Measurement Error.” Journal of Marketing Research, 18(1), 39–50. 
https://doi.org/10.2307/3151312 

Gawel, A. (2012). Entrepreneurship and sustainability: do they have anything in common? Poznan 
University of Economics Review, 12(1), 5-16. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial least squares 
structural equation modeling (PLS-SEM) (2nd ed.). Sage. 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2013). Partial least squares structural equation modeling: 
rigorous applications, better results, and higher acceptance. Long Range Planning, 46(1/2), 1-12. 
https://doi.org/10.1016/j.lrp.2013.01.001 

Haldar, S. (2019). Towards a conceptual understanding of sustainability-driven entrepreneurship. 
Corporate Social Responsibility and Enviromental Management, 26, 1157–1170. 
https://doi.org/10.1002/csr.1763 

Hoque, N., Mamun, A., & Mohammad Ahshanul Mamun, A. (2014). Dynamics and traits of 
entrepreneurship: an Islamic approach. World Journal of Entrepreneurship, Management and 
Sustainable Development, 10(2), 128–142. https://doi.org/10.1108/wjemsd-04-2013-0027  

http://dx.doi.org/


https://doi.org/10.15405/epms.2022.10.6 
Corresponding Author: Reeny Karlina Abdul Rauf 
Selection and peer-review under responsibility of the Organizing Committee of the conference  
eISSN: 2421-826X 
 

68 

Karkoulian, S., Assaker, G., & Hallak, R. (2016). An empirical study of 360-degree feedback, 
organizational justice, and firm sustainability. Journal of Business Research, 69(5), 1862–1867. 
https://doi.org/10.1016/j.jbusres.2015.10.070 

Kim, W., & Park, J. (2017). Examining structural relationships between work engagement, organizational 
procedural justice, knowledge sharing, and innovative work behavior for sustainable organizations. 
Sustainability (Switzerland), 9(2). https://doi.org/10.3390/su9020205 

Kusumaningtyas, M., & Putranto, J. (2020, May 20). Does Sharia Coffee Business Development 
Influence Employee’s Welfare? Proceedings of the Proceedings of the 1st Conference on Islamic 
Finance and Technology, CIFET, 21 September, Sidoarjo, East Java, Indonesia. 
https://doi.org/10.4108/eai.21-9-2019.2293969 

Lestari, A. (2018). Analysis of the effect of ICSR (Islamic Corporate Social Responsibility) and Zakat on 
company reputation and profitability: Empirical study on Islamic banks in Indonesia. Thesis. 
Fakultas Ekonomi, Universitas Islam Indonesia, Yogyakarta, Indonesia 

Leventhal, G. S. (1976). The distribution of rewards and resources in groups and organizations. In L. 
Berkowitz, & W. Walster (Eds), Advances in Experimental Social Psychology (Vol. 9, pp. 91-
131). Academic Press. https://doi.org/10.1016/S0065-2601(08)60059-3 

Low, M., & MacMillan, I. (1988). Entrepreneurship: past research and future challenges. Journal of 
Management, 14(2), 139-161. https://doi.org/10.1177/014920638801400202 

Machmud, A., & Hidayat, Y. M. (2020). Characteristics of Islamic entrepreneurship and the business 
success of SMEs in Indonesia. Journal of Entrepreneurship Education, 23(2). 

Mihaela, K. (2012). The Relationship between Entrepreneurship, Innovation and Sustainable 
Development. Research on European Union Countries. Procedia Economics and Finance, 3, 
1030–1035. https://doi.org/10.1016/S2212-5671(12)00269-9  

Najim, N. A., El Refae, G. A., & Abu Rashed, J. A. (2014). Exploring the Islamic View of Spirituality 
and Business. Global Business and Economics Review, 16(1), 100-109. 
https://doi.org/10.1504/GBER.2014.058072 

Nwachukwu, C., & Vu, H. M. (2020). Strategic flexibility, strategic leadership and business sustainability 
nexus. International Journal of Business Environment, 11(2), 125. 
https://doi.org/10.1504/ijbe.2020.107500  

Ramadani, V., Dana, L. P., Gerguri-Rashiti, S., & Ratten, V. (2016). Entrepreneurship and management 
in an Islamic context. Entrepreneurship and Management in an Islamic Context, 1-248. 
http://doi.org/10.1007/978-3-319-39679-8 

Ramayah, T., Yeap, J. A. L., & Ignatius, J. (2013). An empirical inquiry on knowledge sharing among 
academicians in higher learning institutions. Minerva: A Review of Science, Learning and Policy, 
51, 131–154. https://doi.org/10.1007/s11024-013-9229-7 

Rehan, F., Block, J., & Fisch, C. (2019). Entrepreneurship in Islamic communities. Journal of 
Enterprising Communities: People and Places in the Global Economy, 13(5), 557–583. 
https://doi.org/10.1108/jec-05-2019-0041 

Rupp, D. E., Wright, P. M., Aryee, S., & Luo, Y. (2015). Organizational justice, behavioral ethics, and 
corporate social responsibility: Finally, the three shall merge. Management and Organization 
Review, 11(1), 15–24. https://doi.org/10.1017/mor.2015.8 

Sajilan, S., Hadi, N. U., & Tehseen, S. (2015). Impact of Entrepreneur's Demographic Characteristic and 
Personal Characteristics on Firm's Performance under the Mediating Role of Entrepreneur 
Orientation. Review of Integrative Business and Economics Research, 4(2), 36-52. 

Sarif, S., Yazid, H., Kamal, M., Roslan, M., Hashim, M., Aziz, M., & Salahuddin, Z. (2016). Strategic 
Planning from Islamic Perspective. https://doi.org/10.13140/RG.2.2.26936.14087 

Sarwoko, E., Surachman, A., & Hadiwidjojo, D. (2013). Entrepreneurial Characteristics and Competency 
as Determinants of Business Performance in SMEs. International Organization of Scientific 
Research Journal of Business and Management, 7(3), 31-38. https://doi.org/10.9790/487X-
0733138 

Sekaran, U. (2003). Research method for business: A skill building approach. John Wiley & Sons Inc. 

http://dx.doi.org/
https://doi.org/10.3390/su9020205
https://doi.org/10.4108/eai.21-9-2019.2293969


https://doi.org/10.15405/epms.2022.10.6 
Corresponding Author: Reeny Karlina Abdul Rauf 
Selection and peer-review under responsibility of the Organizing Committee of the conference  
eISSN: 2421-826X 
 

69 

Stamenkovic, S., Ratkovic Njegovan, B., & Vukadinovic, M. S. (2018). Intra-national diversity: 
Perception of organizational justice and ethical climate in organizations in Serbia. Cross Cultural 
and Strategic Management, 25(3), 425–442. https://doi.org/10.1108/CCSM-05-2017-0061 

Sulaiman, M., Abdul Sabian, N. A., & Othman, A. K. (2014). The Understanding of Islamic Management 
Practices among Muslim Managers in Malaysia. Asian Social Science, 10(1), 189–199. 
https://doi.org/10.5539/ass.v10n1p189 

Tomczyk, D., Lee, J., & Winslow, E. (2013). Entrepreneurs' Personal Values, Compensation, and High 
Growth Firm Performance. Journal of Small Business Management, 51(1), 66-82. 
https://doi.org/10.1111/j.1540-627X.2012.00374.x 

Ubaid, A. (1975). Kitabul Amwal (The book of Revenue). Darul Fikr, Cairo. 
Ullah, Z., Álvarez-Otero, S., Sulaiman, M. A. B. A., Sial, M. S., Ahmad, N., Scholz, M., & Omhand, K. 

(2021). Achieving Organizational Social Sustainability through Electronic Performance Appraisal 
Systems: The Moderating Influence of Transformational Leadership. Sustainability, 13(10), 5611. 
https://doi.org/10.3390/su13105611 

Vuorio, A. M., Puumalainen, K., & Fellnhofer, K. (2018). Drivers of entrepreneurial intentions in 
sustainable entrepreneurship. International Journal of Entrepreneurial Behavior & Research, 
24(2), 359–381. https://doi.org/10.1108/ijebr-03-2016-0097  

Waghid, Z., & Oliver, H. (2017). Cultivating social entrepreneurial capacities in students through film: 
implications for social entrepreneurship education. Educational Research for Social Change, 6(2), 
76–100. http://doi.org/10.17159/2221-4070/2017/v6i2a6 

Wales, T. (2013). Organizational sustainability: what is it, and why does it matter? Review of Enterprise 
and Management Studies, 1(1), 38-49. 

Wang, D., Feng, T., & Lawton, A. (2017). Linking Ethical Leadership with Firm Performance: A Multi-
dimensional Perspective. Journal of Business Ethics, 145(1), 95. https://doi.org/10.1007/s10551-
015-2905-9 

World Bank. (2020). Malaysia’s Experience with the SMEs Masterplan: Lessons Learned, The World 
Bank Group. https://openknowledge.worldbank.org/bitstream/handle/10986/33437/Malaysia-
sExperience-with-the-Small-and-Medium-Sized-Enterprises Masterplan-Lessons-
Learnedpdf?sequence=5 

http://dx.doi.org/
https://doi.org/10.1108/CCSM-05-2017-0061
https://doi.org/10.1007/s10551-015-2905-9
https://doi.org/10.1007/s10551-015-2905-9

